
  TIMELINE

The timeline concludes in 1984. During that year, Halston was forced 
to step down from his company after a failed collaboration with J.C. 
Penney, and Saint Laurent was honored with a large-scale retrospective 
at The Metropolitan Museum of Art. These two events marked the end 
of an era. Saint Laurent was no longer the enfant terrible subverting 
the fashion establishment with youthful styles – now he was the 
establishment. In contrast, Halston, who had seemed poised to “take 
over the world” according to Esquire in 1975, had lost his company 
and the right to design under his own name.  The fashion world would 
never be the same. 

Saint Laurent starts 
holding runway 

presentations for 
Rive Gauche in 

addition to his couture.  

(September) 
The YSL company is now 
worth $50 business from 
the growing number of 
licensing agreements

Saint Laurent and Bergé 
move into a grand duplex 
in Paris; the interior of the 
duplex gets featured in 
countless magazines, 

including Vogue, adding to 
Saint Laurent’s celebrity. 

(July) 
Saint Laurent moves his 

couture house to a grand 
location at 5 avenue 

Marceau in Paris. 

(October) 
Vogue declares 

“Saint Laurent is the key – 
the force majeure! More 
than any other designer

 he affects the way we dress.”  

(February) 
Saint Laurent continues 

to grow his business but is 
increasingly reclusive; his 
close-knit circle of friends, 

colleagues, and muses (such 
as Loulou de la Falaise and 
Marina Schiano) become 
increasingly important to 

the company. 

(July) 
Saint Laurent shows his 

“Ballets Russes” collection of 
Russian-inspired looks; it is heralded 

as revolutionary on the front 
page of the New York Times.   

(October)
Saint Laurent shows a 281-look 
Rive Gauche collection and 
is reportedly “on the verge 

of collapse” at the conclusion 
of the exhaustive 

two-hour presentation.

(July)
 Saint Laurent shows his 

Chinese-inspired couture 
collection; that same month 

he launches his “Opium” 
perfume in Europe. 

Within three months, Opium’s 
sales surpass those of 
established scents like 

Chanel No. 5. 

(September)
 Opium perfume is 

launched in New York 
with a colossal party that 
culminates at Studio 54. 

Opium sparks controversy over 
its name and protests erupt on 
Seventh Avenue in New York.

(January) 
Saint Laurent receives 
the CFDA International 

Fashion Award and 
celebrates the 20th 

anniversary of his couture 
house’s first collection.

(December) 
The Yves Saint Laurent 

retrospective at the 
Metropolitan Museum of Art, 
opens in New York, curated 

by Diana Vreeland, and 
runs through 1984.

(June) 
The sales of Opium 

reach $3 million.  

(July)
Saint Laurent shows 

vibrant looks in his “A Tribute to 
Picasso & Diaghilev” couture 

collection. 

The YSL company 
celebrates its 190th 

licensing agreement. 

(May)
Halston launches his 

ready-to-wear line “Halston 
Originals” and shows the first 
Ultrasuede shirtdresses in its 

debut collection. 

(August)
Newsweek features an 

Ultrasuede shirtdress and 
hat on its cover. 

(June) 
Halston buys a townhouse 
designed by architect Paul 

Rudolph for his private 
residence; the interior of 
the townhouse becomes 

the focus of countless 
magazine features, adding 

to Halston’s fame.  
 

Halston receives his 
fifth Coty Award and is 

inducted into the 
Hall of Fame.

(March) 
Halston opens a boutique 

in Chicago. 

(March) 
A Halston bathing suit is 

featured on the cover of 
Time Magazine. 

(January) 
Halston moves his headquarters 
and showroom to the twenty-first 

floor of the Olympic Tower on 
Fifth Avenue in New York.

  

(August)
Halston opens a boutique 

in Orange County, California.

(January) 
Halston appears as a 

guest star on an episode 
of American TV show 

The Love Boat.

(September) 
Halston goes on a world 

tour to promote American 
fashion, visiting China with 

all of his “Halstonettes” clad 
head-to-toe in his designs. 

(September) 
Halston signs a multi-million 

dollar deal with J.C. Penney 
to produce a “Halston III” line 
of womenswear, menswear, 

childrenswear, and 
home furnishings.

(June) 
The Halston III launches at 

J.C.Penney; sales are 
disappointing and upscale 
stores, including Bergdorf 
Goodman, stop stocking 

Halston because he 
collaborated with a 
mass-market retailer. 

(July) 
Esmark Inc. buys 

Halston Enterprises. 

Esmark Inc. is purchased by 
Beatrice Foods Co. 

(October) 
Halston is asked to 
step down from his 

position in the company 
and loses the right 
to design under his 

own name.

Halston presents his 
first collection of 

“Halston Sportswear.” 

Halston launches 
“Halston” perfume in a 

distinctive teardrop bottle 
designed by his close friend 
and model Elsa Peretti; sales 

are phenomenal.

  

Esquire asks, “Will Halston 
take over the world?”

Halston designs the 
flight attendant 

uniforms for Braniff 
International Airlines. 

Norton Simon Inc. (NSI) 
buys Halston Ltd.; with the 
sale,  NSI takes control of 
Halston Ltd. and Originals, 

as well as Halston’s 
trademarks and design 
services, under the new 

name “Halston Enterprises.” 

(November)
Yves Saint Laurent and 
Halston participate in a 

fashion face-off between 
Paris and New York at the 

grandiose Palace of 
Versailles in France; the 
event becomes known 

as the divertessment 
à Versailles (or “battle 

of Versailles”). 

The American’s are 
hailed as the unofficial 

winners with the New York 
Times declaring “French 
Were Good, Americans 

Were Great.” 

  
  

Halston designs the uniforms 
for the US Olympic and 
Para-Olympic teams.  

(June) 
Halston wins "Fragrance of the 
Year" for his Halston perfume.

(June 1955) 
Saint Laurent starts 

working as an 
assistant at Christian 

Dior; he is only 
19 years old.

 (November 1957) 
Saint Laurent is named 

Dior’s successor 
after the designer’s 

untimely death.

(January) 
Saint Laurent shows his 

first couture collection at 
Dior dubbed the “trapeze.”  

Halston moves to 
New York City and starts 
working as a hat maker 

for Lily Daché.  

 
Saint Laurent meets

Pierre Bergé, who will
become the designer’s

lifelong companion
and business partner.

(1959) 
Halston leaves Lily 

Daché and starts working 
at Bergdorf Goodman 
in the custom millinery 

salon where he will 
meet many of his most 

prominent clients

(January 1960)
Saint Laurent shows his 
final collection at Dior, 

nicknamed his “beatnik” 
collection, before he 

is forced to resign. 
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(1960) 
One of Halston’s hats 

appears on the cover of 
Harper’s Bazaar. 

 TIMELINE

Yves Saint Laurent (1936-2008) and Roy Halston Frowick (1932-1990) 
are often remembered as stylistic opposites. Yet even from their 
emergence during the 1950s, the trajectories of their careers were 
eerily in sync: both men rose to prominence during the 1960s to 
become like dual monarchs of fashion, reigning over the looks of 
the 1970s. 

The timeline you see here is intended to be a historical backdrop for 
the garments displayed in the next room. Like the exhibition as a 
whole, this timeline focuses on the 1970’s, as well as the years leading 
up to that decade and those immediately following it. It is not a 
comprehensive overview of either designer’s life; rather, it highlights 
important developments in each man’s maturation as a designer and 
in the growth of Saint Laurent’s and Halston’s respective businesses. 
 

Yves Saint Laurent opens his 
own couture house through 

the financial backing 
of American businessman 

J. Mack Robinson. 

(1963)
Saint Laurent designs 
costumes for the film 

The Pink Panther.

(January) 
Jacqueline Kennedy wears a 
custom Halston pillbox hat to 
the Presidential Inauguration. 

(September) 
Halston appears on the 

cover of Harper’s Bazaar 
with Sophia Loren. 

(January)
Saint Laurent shows his 

first solo couture collection.  

Halston wins his first 
Coty Award for millinery.

(1964)
Saint Laurent launches 

his first perfume, “Y” (1964).

J. Mack Robinson sells 
YSL to American cosmetic 

company Charles of the Ritz.   

(July) 
Saint Laurent shows his 
“Mondrian” collection, 

which becomes his most 
commercially successful 

collection to date.   

(July) 
Saint Laurent debuts his 

first “le smoking” tuxedo in  
his spring couture collection.    

(September) 
One of Saint Laurent’s 

dresses appears on the 
cover of Time magazine. 

(September 19) 
Saint Laurent opens his first 
ready-to-wear boutique in 

Paris and calls it “Saint Laurent 
Rive Gauche.”

(January) 
Saint Laurent shows his 

African-inspired couture 
collection, which includes 

the first “safari” look.

(September) 
Saint Laurent opens a 

Rive Gauche boutique in 
New York on Madison 
Avenue; the event is 
so anticipated that 
the New York Police 

Department is called in 
to control the crowds.

(September) 
The first Rive Gauche 

boutique opens in London.  

(September) 
Saint Laurent shows his 

vintage-inspired “Forties” 
collection to great criticism 

from the press.  

Following the reaction to his 
“Forties” looks, Saint Laurent 

shifts focus to Rive Gauche and 
announces, “I have chosen to 

present my fashions through my 
ready-to-wear rather than 

through my haute couture.”

Saint Laurent meets 
Paloma Picasso and is 

inspired by her penchant 
for vintage dressing.

(April) 
Halston designs hats for 

Barbra Streisand’s “My Name 
Is Barbra” TV special on CBS. 

(June) 
Halston appears in 

Life magazine. 

(June) 
Halston shows his 
first collection of 
ready-to-wear 

clothing for 
Bergdorf Goodman.

(November) 
Halston announces his plans 
to leave Bergdorf Goodman.

(April) 
Halston incorporates his 
own business under the 

name “Halston Ltd.” 

(December)
Halston opens his first showroom 

on East 68th street. 

Halston wins his second 
Coty Award (this time for 
clothing, not millinery). 

Halston wins his first “Winnie” 
Coty Award, the grand prize 

for womenswear. 

Halston shows his first 
Ultrasuede raincoats for 

his spring 1971 collection.

Halston hires Charles James 
as a consultant.

(January) 
E.R. Squibb takes over 

Charles of the Ritz, including 
the YSL company; during 
the merger, Saint Laurent 

and Pierre Bergé buy back 
the fashion faction of 

the business.

(February) 
Halston opens a boutique 
on Madison Avenue, and 

hires Victor Hugo to design 
the window displays.  

1955

Roy Halston Frowick 
moves to Chicago from 
Des Moines, Iowa, and 

starts working as a window 
dresser before launching 

into millinery the 
following year.

1952

 
Yves Saint Laurent 

moves to Paris from 
Oran, Algeria, and 

enters a fashion sketch 
competition; he wins 

first and third prize 
and has his top design 

made by Hubert 
de Givenchy.
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(September) 
Saint Laurent’s and 

Halston’s designs are 
juxtaposed on the 

cover of W Magazine.


